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ABSTRACT 
 
Background: In the Philippines, there are limited studies to provide evidence on 
the importance of television in influencing nutrition knowledge. The FNRI in 
partnership with Channel 13 of the Intercontinental Broadcasting Corporation (or 
IBC 13) embarked on the Nutrition School on Camera (NSC). The school was 
produced and shown on national television as Nutrisyon is Kool, a segment of a 
30-minute program called Rx Nutrisyon at Kalusugan. Objectives: The project 
aimed to: (a) disseminate food and nutrition information through the NSC (b) 
evaluate the NSC as a strategy to improve nutrition knowledge among selected 
low-income homemakers in Taguig City. Materials and Methods: The NSC 
consisted of four phases: pre-production, production of the episodes of the 
school at IBC, airing on national television through the same station, and 
evaluation. In the evaluation, the experimental group consisted of 58 
homemakers who viewed the episodes. The control group included 35 
homemakers who did not watch the NCS. A pretested nutrition knowledge 
questionnaire was administered among the experimental and control groups at 
baseline and endline. Pretesting for reliability was done using the test-retest 
technique. A five-item quiz was given to the experimental group after each 
episode. Paired t-tests were done to determine differences in the scores of the 
groups between baseline and endline. Item analysis was done to identify the 
concepts in the knowledge tests which showed improvement among participants 
from baseline to endline. Results: Results showed that 13 episodes of the NSC 
were developed, produced and aired in television through IBC 13. These were 
later reproduced in CDs for future re-airing and portable use as nutrition 
education tool via other communication media. In the evaluation, paired t-test for 
the experimental group showed increase in nutrition knowledge scores by 2.8 
points between baseline and endline. For the control group, baseline and endline 
scores were not different as shown by p>0.05. Item analysis showed that in 21 
out of 30 items, the percentage of participants in the experimental group with 
correct answers increased from baseline to endline. Conclusion: The study 
provided an evidence on the effectiveness of the NSC as a novel approach for 
teaching food and nutrition. Recommendation: The study recommended an 
evaluation of the NSC among non-captive participants under normal 
circumstances in the home or work. There is also the need to study the long-term 



effect of the school particularly on change in nutrition attitude and practice.  
 
INTRODUCTION 
 
Television as a primary source of nutrition and health information has great 
potential in influencing nutrition knowledge, attitude and behavior thereby 
affecting nutritional status. In the Philippines, there are limited studies to provide 
evidence on this. 
 
The FNRI-DOST in partnership with Channel 13 of the Intercontinental 
Broadcasting Corporation (IBC 13) embarked on the Nutrition School on Camera 
(NSC). The school was produced and shown on national television as Nutrisyon 
is Kool, a segment of a 30 minute program called Rx Nutrisyon at Kalusugan. 
 
OBJECTIVES 
 
The project aimed to: (a) disseminate food and nutrition information through the 
NSC (b) evaluate the NSC as a strategy to improve nutrition knowledge among 
selected low-income homemakers in Taguig City. 
 
METHODOLOGY AND METHODS 
 
Phases of the project 
 

 

  
Pre-Production Production at 

IBC-13 
Airing at 
IBC13 

Evaluation 
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Participants: 

 experimental group (58 homemakers who 
viewed the NSC episodes) 

 experimental group (58 homemakers who 
viewed the NSC episodes) 

 control group (35 homemakers who did not 
view the NSC episodes)  
 

 

 
 
 
 
 
 
Materials 

 pretested nutrition 
knowledge 

 questionnaire 
 Five-item quiz 

after each episode 
 
: 

Procedure: 
 Pretesting of 

questionnaire for 
reliability using test 
– retest technique  

 administration of 
questionnaire at 
baseline and 
endline of 
experimental and 
control groups 

 supervision of quiz 
after each episode 

 item analysis 
 paired T-test 

 

 
Control group from 

Central Bicutan 
Experimental group 
from Lower Bicutan 

Questions at the end of 
each episode 

Examination after each 
episode 

 
RESULTS 
 

 13 episodes of the NSC were produced and aired through IBC 13 and later reproduced in CDs 
for future airing in other networks and portable use as a nutrition education tool via  
other communication media 
 

 Evaluation 
-  paired t-test for the experimental group showed increase in nutrition knowledge scores by 2.8 

points between baseline and endline. For the control group, baseline and endline scores were 
not different as shown by p > 0.5 
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item analysis showed that in 21 out of 30 test items, the percentage 
of participants with correct answers in the experimental group 
increased from baseline to endline 
 

  

 

 

 
CONCLUSIONS 
 

 The development and implementation of NSC provided a novel approach 
for disseminating food and nutrition information among various types of 
audiences.  

 
 The evaluation of the project demonstrated the effectiveness of the 

approach in terms of significantly improving nutrition knowledge among 
selected low-income homemakers in Taguig City 

 
RECOMMENDATIONS 
 

 evaluation of the NSC among non-captive participants under normal 
circumstances at home or work. 
 

 study long-term effect of the school e.g., on nutrition attitude and practice. 
 

 
 

 
           Science and Technology 
 
 


