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Background  The FNRI-DOST develops nutritious, safe and affordable food 
products and transfers these technologies to entrepreneurs for commercial 
production and distribution. Information about products and technologies 
developed by the FNRI-DOST need to be at hand among prospective 
entrepreneurs who will be interested to adopt these technologies. Information 
materials each containing brief description of the product, product requirement 
and market potential are useful tools in encouraging small- and medium- scale 
enterprises (SMEs) to adopt new food technologies. Objective  To develop 
information packages of mature technologies of food products in support of the 
FNRI's Nationwide Technology Transfer and Commercialization of Food 
Technologies Program. Methods  Two kinds of materials (flyers and brochures) 
were developed for each of the thirteen (13) food products developed by FNRI. 
Selected flyers were pretested for comprehensibility, acceptability, attractiveness 
and self-involvement among selected entrepreneurs who are the materials' 
intended users. The flyers and brochures were also reviewed and approved by 
three (3) FNRI Technical Committee (TECCOM) members for accuracy of 
technical content. Results  The 13 FNRI-developed nutritious food products 
were Sinigang Vegetable Mix, Kare-kare Vegetable Mix, Putsero Vegetable Mix, 
Pinakbet Vegetable Mix, Low Fat-Low Sugar Ice Cream, High Fiber Sausage, 
Iodine-rich Fresh Noodles, Fresh Noodles with Squash, Pandesal with Squash, 
Loaf Bread with Squash, Bun with Squash, Carrot-Pineapple Juice and Carrot-
Mango Juice. Pretesting of selected flyers showed that the flyers were generally 
comprehensible as expressed by most of the respondents who did not find 
anything difficult to understand or unfamiliar in the material. The respondents 
also found the flyers attractive and acceptable. Furthermore, the respondents 
said that the materials tell them to take particular action specifically to consume 
the products. Comments on the flyers included improving product description and 
market potential to encourage entrepreneurs to adopt the products, matching the 
background color of the flyer with the product and clearer photos of the product. 
The materials were revised and improved based on the comments. A total of 
1,000 copies each of the materials were printed in full colors. Conclusion and 
Recommendation  The FNRI developed, printed and disseminated the 
technology information packages of 13 FNRI-developed food technologies. The 
project recommends monitoring of the distribution of the information materials. It 
also recommends determining the effectiveness of the materials as a promotion 
strategy through the monitoring of those who actually inquired and adopted the 
food technologies.  
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