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Background:  Because of the declining intake of vegetables in the country, there 
is a need for a campaign that will promote their consumption. An in-depth 
investigation on the insights, perceptions, attitudes, and practices of consumers 
of vegetables and vegetable products will provide a useful database for 
designing a promotional and educational campaign for these foods and products. 
Thus, the National Nutrition Council (NNC), in line with the formulation of the 
National Strategic Plan on Vegetables, 2005-2010, of the Department of 
Agriculture (DA), commissioned the FNRI-DOST to conduct this formative 
research on vegetable consumption. Objective: To provide a qualitative 
information base for a campaign to promote the consumption of locally produced 
vegetables and related products. Methods: The study was conducted in rural 
and urban barangays of Metro Cebu (Danao, Toledo and Cebu Cities), Metro 
Davao (Davao and Panabo Cities and Sta. Cruz), and Metro Manila (Manila, 
Parañaque, and Marikina Cities). Rapid assessment procedures (RAP) such as 
focus group discussions and key informant interviews were used to generate 
insights from mothers (pregnant, lactating, and with preschool-age children), 
schoolchildren, frontline workers and vegetable sellers. Information collected 
were those related to the current situation of the local vegetable industry; 
consumer knowledge, attitude, and practice on vegetables; and suggestions for 
the design of a campaign to promote vegetable consumption. The unstructured 
data gathered by RAP were mostly analyzed qualitatively for patterns and 
commonalities, rather than for differences among the areas. Results:  
Vegetables were generally perceived as available and affordable, with sales 
highest on Fridays, Saturdays, and Sundays. There were existing programs on 
vegetable production, marketing, and promotion. Problems on vegetable 
production were related to adequacy of logistical support; favorableness of 
physical and environmental conditions; availability of farm inputs and 
implements; adequacy of production cost; and favorableness of farmer attitude 
and practice. Marketing problems were about lack of a working price control 
system; incompatibility of supply and demand; lack of transportation and 
marketing infrastructure and facilities; and inadequacy of support system. 
Promotion problems were related to adequacy of logistics; favorableness of client 
attitude; and adequacy of support system. Mothers and schoolchildren 
considered vegetables as “good” for their health and nutrition. Commonly liked 
vegetables were squash, stringbeans, and eggplant; commonly disliked 
vegetables were ampalaya and okra. Beliefs differed but were mostly about 
foods allowed and not allowed, not all of which had scientific basis. Vegetable-
eating behavior included varied reasons for not eating vegetables, with the 
influence of a family member who did not eat vegetables standing out; varied 
types of vegetables bought; varied kinds of cooked vegetables bought, with lack 
of time, their being cheap and delicious as the usual reasons for doing so; 



boiling, sautéing and cooking with coconut milk being the common methods of 
preparing vegetables; mixing vegetables with rice, cooking and mashing or 
combining with broth being the special preparations for preschool-age children; 
tinola with malunggay leaves or the like being the special preparations for 
lactating mothers; and, vegetables being eaten everyday during lunch or dinner 
when the family was complete. Recommendations: It is recommended that, in 
the design of a vegetable communication program, (1) audience segmentation, 
area-specific strategies and communication channels (preferably interpersonal) 
be used, (2) vegetable sellers be included among the primary audiences, (3) 
nutrition education be focused on the various age groups in the family, and (4) 
dispelling many incorrect beliefs about vegetables be initiated.  
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