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Background: Meat are those parts of animals used as food. It is especially important 
because of its high quality protein. Eggs are poultry products from chicken, duck, quail 
and other birds or fowls. They are important protein foods comparable to red meat, fish 
and poultry. Available information show a decline in the demand for these products. 
This indicates the need to increase the consumption of these products through a 
communication program. Such will keep agriculture a viable industry in the country at 
the same time improve the nutritional status of the population. Objective: The study 
aimed to build a qualitative information base for a communication campaign to promote 
the consumption of meat, egg, and related products. Methods: It was conducted in a 
municipality from each of the three provinces selected from Luzon, Visayas, and 
Mindanao. The participants comprised of mothers, schoolchildren, sellers of meat and 
eggs, and frontline workers engaged in the production, marketing and production of 
meat, egg and related products. Focus group discussions and key informant interviews 
were used to collect data. Results: The situation at the time of the study showed that 
the usual animal meat sources were swine, chicken, and cattle. Existing programs on 
local meat production, marketing and promotion were beset with problems related to 
logistical support, farmer attitude, supply and demand variables, and environment. 
Chicken was the usual source of egg. Existing programs of local egg production and 
marketing had problems like competition from imported eggs, high production cost, 
animal disease, changing supply and demand, poor farm-to-market roads, and lack of 
value-added egg products. Promotion programs for local egg included seminars, print 
materials, and special events such as the Egg Day and Sinuwam Festival. Meat was 
perceived available but affordable only to those who have money or own animals. Pork, 
chicken and beef were the types most liked. Meat was valued for its health/nutritional 
importance. There were religious, health and superstitious beliefs that may hinder meat 
consumption. Frequency of eating meat varied but in rural Visayas and rural Mindanao, 
where meat was eaten only on special occasions, when there is money or when there 
are backyard animals for meat. Chicken egg was the type usually liked and eaten. Egg 
was perceived as affordable by the ordinary citizen, a food for the poor, an ordinary 
rather than special food, and a breakfast food. Egg was valued for its health/nutritional 
benefits or disadvantages. There were many beliefs that may hinder egg consumption. 
Dislike was generally related to taste, appearance, and lack of freshness. Egg was 
generally eaten in all the study sites except in cases of allergy. Conclusion: The study 
forwarded direct and indirect promotional strategies suggested by frontline workers and 
underscored the importance of promoting the consumption of both meat and egg as a 
means to assist the industries and ensure adequate portion intake of the population. 
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