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Introduction/Background: Information and communication technology (ICT), the new
medium of human communication is fast evolving. The Internet, a component of ICT is
considered as the fastest growing tool of communication at present. Realizing that
nutrition communication today emphasizes participation and interactivity, the Institute
has set-up and maintains the FNRI website. Objective: The study examined how the
present FNRI website as a form of ICT can be used as a communication tool in
promoting food and nutrition (F&N). Methods: The study involved 109 respondents
from four (4) study groups (FNRI-DOST, Bureau of Food and Drugs-Food Fortification
Group-Department of Health, National Nutrition Council-Department of Agriculture and
Micronutrient Supplementation Group-Department of Health). In addition, a total of 24
respondents from the survey sample also served as discussants in four (4) focus group
discussions (FGDs). Lastly, a total of nine (9) officials and senior personnel from the
four (4) study groups served as key informants in nine (9) focus interviews (FIs). The
following research methods were used: survey, textual analysis, FGDs and FIs.
Results: Findings of the study revealed that there was little communication interaction
between FNRI and NNC, DOH & BFAD through the FNRI website during the time of
study. Such interaction can be further enhanced by addressing specific information
needs (i.e. research and information) and interests (i.e. F&N research updates and
breakthroughs). According to FNRI’s primary clients, the features of its website that are
considered to be of great importance are: relevance of data and responsiveness to the
needs and interests of the Institute’s data users. Several research and development
(R&D) findings and recommendations identified as most used and needed are: a) The
nutrition survey results, specifically data on PEM, VAD, IDD and IDA among children
were cited as most used and needed in F&N programs and projects, and b) The FNRI-
developed RDA and FCT topped the list of nutrition tools most used and needed by the
FNRI clients for research and information. Conclusion and Recommendation: The
study showed that the quality of FNRI data (up-to-date, accurate and useful) is most
important to the website’s image. The website should be easily accessible and able to
give immediate response. Its feedback mechanism should be highly efficient. These will
greatly help in building its image of dependability. The FNRI data identified as important
by the FNRI clients in their F&N work should be regularly featured in the website. This
will make the website more responsive to the needs of its present and future clientele.
The clients further recommended that the website should provide F&N data for research
and information purposes.
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