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The study determined the consumers’ acceptability of the FNRI-developed fortified 
products – Tubig Talino and Vita Sugar - in terms of color, aroma, taste and general 
acceptability . A pre-tested questionnaire was used to interview consumer panelists 
visiting the S & T fairs held in Manila, Ilocos Norte, Surigao City and Cebu City. It also 
determined their knowledge, attitudes and practices on nutritious drinking water and 
sugar. 

A total of 373 respondents, aged 6-65 years old, evaluated Tubig Talino or iodine-
fortified drinking water. Half of these were in their secondary education level and 79% of 
the total number of respondents were unemployed. Tubig Talino was rated as "like 
moderately" to "like extremely" in terms of taste (86%); color (89%); aroma (85%); and 
general acceptability (90%). About 87% of the respondents considered the importance 
of nutritional quality of drinking water. Around 94% of the respondents expressed that 
they will drink and buy a nutritionally improved drinking water. 

Vitamin A-fortified table sugar was evaluated by 175 respondents. Almost half of the 
respondents were on their secondary education level. Respondents rated vita sugar, as 
"like moderately" to "like extremely" in terms of taste (95%); color (92%); aroma (80%); 
and general acceptability (86%). About 95% of the respondents considered the 
importance of nutritional quality of table sugar. A total of 92% of the respondents 
expressed willingness to use a nutritionally-improved table sugar and about 98% will 
buy vitamin A-fortified table sugar. 

The result of this study serve as basis for the commercialization of the two fortified food 
products. The result will establish target user’s intent to purchase and frequency of use 
that will ultimately determine the likelihood of success of the fortified food product in the 
market. 
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